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Introduction

A strong ecommerce platform is a critical component of a successful
online retailer. With fast-evolving customer demands, having the
right tools in place allows you to get ahead of those demands and
create a better customer experience. Many retailers already have
an ecommerce platform in place, but they all have similar struggles.
Finding a truly integrated platform that works well with your
business is a challenge.

There are two ways of solving this. You can build a platform from
scratch, but that will require large time and money investments.
Another option is to select a platform that is tailored to and fully
integrated with your business. This will allow you to grow your
business faster and serve customers with greater efficiency and
accuracy. But how can you find a platform like that?

¥ MAROPOST

Q © 2021 Maropost Inc. All Rights Reserved.

The potential positive impacts of an ecommerce platform are
promising - they include an ability to authentically engage with
customers and reduce friction during the buying process. The right
platform can also empower your employees to deploy campaign
strategies with better results, rapidly increasing the bottom line.

Nevertheless, existing ecommerce inefficiencies may be holding
your company back from achieving the growth and the results that
you desire. Check out the following four ways that popular platforms
are holding companies like yours back. We'll also share tips on what
to look for in a platform to generate more growth.



1. Lacks ability to optimize
your website for SEO and

to add new content

Most retailers understand the potential sales impacts of search
engine optimization (SEO). Driving more organic traffic to your
website can multiply revenue and results.

Organic searches
account for
approximately

94%

of all web traffic

The first position
in Google search
resultsin a

35%

click-through rate

Since 75% of internet users never scroll past the first page of search
results, the opportunities from generating more organic traffic are
significant.

Surprisingly, many ecommerce platforms have limited SEO
capabilities, which means that you might be missing out on a major
opportunity to drive more revenue. Shopify’s URL structure is not
100% customizable. For example, product pages will include
“/products/” in their URL, which cannot be changed. Additionally,
Shopify auto-generates the /robots.txt file, which can't be
customized either. This platform also doesn’t allow you to create
subcategories - another lost opportunity.
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You can easily create non-ecommerce with Shopify, but its
functionality is very limited.

e |t's not easy to add widgets or maps

¢ Blog features, which are critical to driving more native SEO traffic,
have limited customization

® The “related posts” feature isn't available (which makes it difficult
to keep readers on your website longer. That, in turn, results in less
engagement and affects long-term results)

® Products can't be embedded into blog posts

In contrast, Maropost Commerce Cloud has robust SEO and content
capabilities, allowing you to capture every possible sale.

e For example, Commerce Cloud's HTML is compliant and SEO-
friendly, and the templates are designed to be search engine-
friendly.

e The platform was designed with a clear understanding of the role
SEO plays in your business. Customized landing pages allow you to
easily support special marketing campaigns or promotions.

o If you sell products with varying buying options, such as colour and

size, that variability is simple to accommodate. Each colour can have
its own SKU, name, price, image, stock and description.



2. Third-party
integrations
and add-ons

Another important area where retailers are losing opportunities is
through third-party integration challenges. There are many friction
points during the buying process, and the goal of any retailer is

to minimize them. Large ecommerce providers, such as Shopify
and BigCommerce, rely on third-party apps and integrations. The
problem occurs when a third-party add-ons break. You can lose
customers instantly.

Working with an ecommerce platform that doesn't use third-party
integrations in business-critical areas have huge advantages.

For example, Commerce Cloud made the decision to identify and
“own” the most critical areas of the retail value chain.

This means that your company will never have downtime due

to third-party integrations. From purchasing to shipping labels,
Commerce Cloud offers a complete solution designed to create a
seamless process for customers and help grow your business.
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®
3. Lacks multi-
sales-channel

e o ome®

visibility
Efficiency is a critical component in driving greater revenue and
improving customer experience. To become efficient, you need to
manage all sales channels from a single dashboard. This way you

can increase efficiency and reduce lost time you used to spend on
operating multiple systems.

Commerce Cloud’s platform allows you to get the full picture

behind your business results. Keep track of customers across all
sales channels and optimize logistics at the same time. You will also
improve the omni-channel experience for your customers - a goal of
every retailer. And it's clear why.

A decade ago an average customer used only two touch points when
making a purchase, but today that number has jumped to six. What's
more, 87% of customers report that companies need to do a better
job of providing seamless experiences across all sales channels (aka
omni-channel).

Commerce Cloud provides a fully integrated fulfillment function,
which allows customers to have flexible, fast and cost-effective
delivery options and the ability to easily track purchase history
across all sales channels.

A full view of omni-channel operations allows you to unlock

all potential revenue. You can provide customers with a more
personalized and cohesive experience, regardless of which channel
they are using.



4. Not optimized for
in-built inventory and
warehouse management

Optimizing business operations has never been more important. Today customers are demanding faster experiences, easier transactions, and
lower costs. The right software allows you to do just that. Optimizing your business using the right technology allows you to bring inventory,
warehouse management, multichannel order management, and fulfillment into a single back-office solution.

Managing all inventory from sales channels in one single location has many benefits:

It saves time and It reduces errors It helps with future
improves efficiencies inventory planning

Maropost Commerce Cloud is built for retailers and wholesalers like you. Unlike an ERP that is designed to function with any business workflow,
Commerce Cloud is purposely built for product-based retailers and wholesalers working in the North American market.
This laser focus reduces platform complexity and improves usability.
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Sign Up For A Free Two-Week Trial Here!
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https://www.maropost.com/lp/mcc-free-trial/

